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PM-USA 


Industry Volume 
Billions of Units (12MM) 
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Source: Shipments 
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PM-USA 


Premium and Discount Volume 
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Premium Discount 



Source: Shipments (12mm) 
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PM-USA 


Market Shares Total Category: Core Brands 


% Aggregate Contribution To Category 
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PM-USA 


Company 

PM USA 
RJR 

B&W w/Amer. 

Lorillard 7.1 7.3 

Liggett 1.7 1.6 

Source: Nielsen 
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Share Difference 
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Company Market Share 

FY 95 FY 96 

47.3 49.4 

27.6 26.4 

16.1 14.9 


Source: https://www.industrydocuments.ucsf.edu/docs/kppm0004 






PM-USA 


Company Market Share and Share Difference 

1995 vs. 1996 
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PM-USA 


Company Market Share and Share Difference 

1995 vs. 1996 


C«Stores 


1.6 



Drug Stores 
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50.4 
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PM-USA 


Company Market Share and Share Difference 

1995 vs. 1996 


Supermarkets 

2.2 



Mass Merchandisers 
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PM-USA 


Market Share Marlboro & RJR 
Full Year 1996 
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Total U.S. 

All Outlets Combined 


33.3 



Marlboro RJR 
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